	BACHELOR OF ARTS IN CREATIVE BRAND COMMUNICATION

	MODULES YEAR 1
	Prescribed Textbooks/Recommended Reading

	Craft & Writing Skills 500
	Prescribed Textbooks
n/a
Recommended Reading:
· Kleon, A. (2015). The Steal Like an Artist Journal: A Notebook for Creative Kleptomaniacs. Canada: Thomas Allen & Sons Limited.

· Whitney,S. (2013). Playing with Sketches: 50 Creative Exercises for Designers and Artists. Massachusetts: Rockport

· Walter, F. (2016). The Complete Beginner's Guide to Drawing: More than 200 drawing techniques, tips & lessons. USA: Walter Foster Publishing.

· Hardwicke, K, Paiffy, G, Sims, N. eds. (2017). Artist's drawing techniques. United Kingdom: Dorling Kindersley Limited.

· Seddon, T. (2017).  Draw your own fonts - 30 alphabets to scribble, sketch, and make your own! United Kingdom: Ivy Press.

· Bendinger, B. (2009). The Copy Workshop Workbook. United States:  Taylor & Francis Inc. 

· Williams, J. (2012). Type Matters! London: Merrell Publishers.


	Design Thinking 500 
	Prescribed Textbook
· Lewrick, M, Link, P, Leifer, L. (2020) The Design Thinking Toolbox: A Guide to Mastering the Most Popular and Valuable Innovation Methods 1st Edition. USA: Wiley

Recommended Reading:
· IDEO - Design thinking
· De Bono’s Six Thinking Hats
· Scamper technique
· Designcouncil.org.uk/resources
· Dubberly.com/articles/the-space-of-design
· D.school:  https://dschool.stanford.edu/resources
· Kleon, A. (2014). Show Your Work! United States: Workman Publishing Company.
· Heath, C, Heath, D. (2007).  Made to Stick: Why Some Ideas Survive and Others Die. United States: Random House Trade.
· Lupton, E, Phillips, C. (2011). Graphic Design Thinking: Beyond Brainstorming. United States: Princeton Architectural Press.
· Lee, D, (2018). Design Thinking in the Classroom: Easy-to-Use Teaching Tools to Foster Creativity, Encourage Innovation, and Unleash Potential in Every Student. United States: Ulysses Press.
· Bielenberg, J., Burn, M., Galle, G. and Dickinson, E. (2016). Think Wrong: How to Conquer the Status Quo and Do Work That Matters. 1st ed. San Francisco: Instigator Press.


	Marketing Management 500

	Prescribed Textbook
· Kotler, P.T and Armstrong, G. (2018). Principles of Marketing.17th Ed. USA: Pearson.

Recommended Reading:
· Cant, M.C.et al. (2021). Marketing Management: A South African Perspective. 4th. South Africa: Juta and Co.


	Visual Studies 500
	Prescribed Textbook
· Howells, R, Negreiros J. (2019) Visual Culture 3rd Edition. United Kingdom: Polity Press.

Recommended Reading:
· Mirzoeff, N. (2016). How to See the World, 1st Ed. United States: Ingram Publisher Services US.

· Freedman, K. (2003). Teaching Visual Culture: Curriculum, Aesthetics, and the Social Life of Art. New York: Teachers College Press.

· Müller, J, Wiedemann, J. (2018). The History of Graphic Design. Vol. 1, 1890–1959. USA: Taschen.
(e-book)

· Müller, J, Wiedemann, J. (2018). The History of Graphic Design. Vol. 2, 1960–Today. USA: Taschen.


	Digital Media 500
	Prescribed Textbook:
n/a
Recommended Reading:
· Adobe Acrobat CC: Classroom in a Book
· Adobe Bridge CC: Classroom in a Book
· Adobe Lightroom CC: Classroom in a Book
· VitalSource eBook Adobe Photoshop Essential Skills 2020
· VitalSource eBook Adobe Illustrator Essential Skills 2020
· VitalSource eBook Adobe InDesign Essential Skills 2020


	Copywriting elective

	Copywriting 511
Copywriting 512

	Prescribed Textbook
· Maslen, A. (2019). Persuasive Copywriting. 2nd Edition. London: Kogan Page, Limited.

Recommended Reading:
· Hegarty, J. (2017). Hegarty on Advertising: Turning Intelligence into Magic. United Kingdom: Thames and Hudson.
· Sullivan, L. (2016). Hey, Whipple, Squeeze This: The Classic Guide to Creating Great Ads. 5th Ed. New Jersey: John Wiley & Sons.
· Barry, P. (2016). The Advertising Concept Book: Think Now, Design Later. 3rd Ed. United Kingdom: Thames & Hudson.


	Applied Writing 511 
Applied Writing 512 

	Prescribed Textbook:
n/a

Recommended Reading:
· Harvard Referencing AAA School Document
· Academic Literacy document
· Presentation Document
· Simmons, A. (2015). Whoever Tells the Best Story Wins: How to Use Your Own Stories to Communicate with Power and Impact. United States: AMACOM.

	Creative Electives (Choose ONE)

	Graphic Design 511
Graphic Design 512 
	Prescribed Textbook:
· Samara, T. (2020). Design Elements A Graphic Style Manual: Understanding the Rules and Knowing When to Break Them. 3rd Ed. United States: Rockport Publishers. 

Recommended Reading: 
· Ambrose, G, Harris, P. (2018). Layout for Graphic Designers: An Introduction (Basics Design). London:  Bloomsbury Visual Arts.

· Ambrose, G, Harris, P. (2017). Typography (Basics Design). London:  Bloomsbury Visual Arts.

· Ambrose, G, Harris, P. (2017). Basics Design 07: Grids. London:  Bloomsbury Visual Arts.

· Ambrose, G, Harris, P. (2019). Format for Graphic Designers. London:  Bloomsbury Visual Arts.

· Ambrose, G, Harris, P. (2007). Basics Design 05: Colour. London:  Bloomsbury Visual Arts.

· Ambrose, G, Harris, P. (2006). Basics Design 04: Image. London:  Bloomsbury Visual Arts.

· Potts, E. & Gardner, B. (2017). Logolounge 10: The World’s Premier Logo Showcase.10th Volume. United States: Indicia Press.

· Lupton, E, Phillips, J. (2015). Graphic Design: The New Basics. New York: Princeton Architectural Press.

· Ambrose, G and Harris, P. (2018). Layout for Graphic Designers: An Introduction (Basics Design) .3rd Ed. United Kingdom: Bloomsbury Visual Arts

IN-CLASS ACTIVITIES:
· Sherwin, D. (2010). Creative Workshop: 80 Challenges to Sharpen Your Design Skills. United States: F&W Publications Inc. 


	Art Direction 511 
Art Direction 512

	Prescribed Textbook:
· Barry, P. (2016). The Advertising Concept Book: Think Now, Design Later. 3rd Ed. United Kingdom: Thames & Hudson.

Recommended Reading:
· Sullivan, L and Boches, E (2016).  Hey, Whipple, Squeeze This: The Classic Guide to Creating Great Ads.5th Ed. United States: Wiley & Sons.

· Victore, J. (2019). Feck Perfuction: Dangerous Ideas on the Business of Life. United States:  Chronicle Books.

· Hegarty, J. (2017). Hegarty on Advertising: Turning Intelligence into Magic. United Kingdom: Thames and Hudson. 


	MODULES YEAR 2
	

	Digital Media 521
	Prescribed Textbook:
n/a
Recommended Reading:
· VitalSource Adobe Premiere Pro Essential Skills 2020


	Digital Media 522
	Prescribed Textbook:
n/a
Recommended Reading:
· VitalSource Adobe After Effects Essential Skills 2019

	Photography 500
	Prescribed Textbook:
· Freeman, M. (2018). The Photography Bible: All You Need to Know to Take Perfect Photos. London: Octopus, Publishing Group 

Recommended Reading:
· https://www.digitalcameraworld.com/tutorials
· https://digital-photography-school.com
· https://expertphotography.com


	Consumer Behaviour 600
	Prescribed Textbook:
· Brijball, S and Roberts-Lombard, M. (2017). Consumer Behaviour. 4th Ed. South Africa: Juta

Recommended Reading:
· Schiffman, L.G. & Kanuk, L.L. (2018). Consumer Behaviour. 10th Ed: United States: Prentice Hall.


	Industry Practice 600
	Prescribed Textbook:
· Davis, D. (2016). Creative Strategy and the Business of Design. Cincinnati: Adams Media Corporation.

Recommended Reading:
· Neumeier, M. (2005). The Brand Gap: How to Bridge the Distance Between Business Strategy and Design. USA: New Riders.
· www.adsoftheworld.com/
· https://adsofbrands.net/
· https://www.adeevee.com/
· https://www.bestadsontv.com/
· http://www.welovead.com/
· http://creativecriminals.com/
· https://adland.tv/
· https://www.oneclub.org/
· https://www.canneslions.com/
· https://clios.com/


	MCIMM 600
	Prescribed Textbook:
· Storey, J. (2021). Cultural Theory and Popular Culture: An Introduction 9th Edition. United Kingdom: Taylor & Francis Limited.
(Available: January 2021)

Recommended Reading:
Information. Required


	Electives (Choose ONE)

	Graphic Design 621
Graphic Design 622

	Prescribed Textbooks
· Dabner, D, Stewart, S and Vickress, A.(2020). Principles and Practice Graphic Design: Graphic Design School. 7th Ed. United Kingdom: Wiley.

Recommended Reading:
· Lupton, E. 2017. Design is Storytelling. 3rd Ed.  United States: Cooper Hewitt, Smithsonian Design Museum. 

· Samara, T. 2017 Making and Breaking the Grid. Second Edition, Updated and Expanded: A Graphic Design Layout Workshop. 2nd Ed.  Quarto Publishing (Wiley Publishers) 

· Beirut, M. (2015). How to Use Graphic Design to Sell Things, Explain Things, Make Things Look Better, Make People Laugh, Make People Cry, and (Every Once in a While) Change the World. United States: Harper Design.



	Art Direction 621
Art Direction 622
	Prescribed Textbook:
· Harell, A. (2017). Creative Direction in a Digital World: A Guide to Being a Modern Creative Director 1st Edition. United States: Taylor & Francis Group.

Recommended Reading: 
· Pricken, M. (2008). Creative Advertising. Ideas and techniques from the World’s Best Campaigns. 2nd Edition. London: Thames & Hudson.

· Krisztian, G. and Schlempp-Ülker, N. (2006). Visualizing Ideas: From Scribbles to Storyboards. London: Thames & Hudson Ltd.

· Barry P. (2012). The Advertising Concept Book. London. Thames & Hudson.


	Copywriting 621 
Copywriting 621
	Prescribed Textbook
· Harell, A. (2017). Creative Direction in a Digital World: A Guide to Being a Modern Creative Director 1st Edition. United States: Taylor & Francis Group.

Recommended Reading:
· Hegarty, J. (2017). Hegarty on Advertising: Turning Intelligence into Magic. United Kingdom: Thames and Hudson. 

· Barry, P. (2016). The Advertising Concept Book: Think Now, Design Later. 3rd Ed. United Kingdom: Thames & Hudson.

· Sullivan, L and Boches, E (2016). Hey, Whipple, Squeeze This: The Classic Guide to Creating Great Ads.5th Ed. United States: Wiley

	

	MODULES YEAR 3
	

	Campaign Activations 731
Campaign Activations 732

	Prescribed Textbook:
n/a

Recommended Reading:
· Enns, B. (2010). The Win Without Pitching Manifesto. United States: RockBench Publishing Corp. 

· Davis, D. (2016). Creative Strategy and the Business of Design. Cincinnati: Adams Media Corporation.


	Work Integrated Learning 700
	Prescribed Textbook:

n/a

Recommended Reading:
· Janda, M. (2013). Burn Your Portfolio: Stuff They Don't Teach You in Design School, But Should. United States: New Riders.

· Altstiel, T, Grow, J. and Jennings, M. (2020). Advertising Creative: Strategy, Copy, and Design. 5th ed. California: SAGE Publications Inc.


	Media Research 700
	Prescribed Textbook:
· Kara, H. (2017). Creative research methods in the social sciences. Bristol: Policy Press.

Recommended Reading:
Information required.


	Electives ( Choose ONE)

	Art Direction 731
Art Direction 732
	Prescribed Textbook:
· Altstiel, T, Grow, J, Jennings, M. (2020). Advertising Creative: Strategy, Copy, and Design. 5th ed. California: SAGE Publications Inc.

Recommended Reading:
· Hegarty, J. (2017). Hegarty on Advertising: Turning Intelligence into Magic. United Kingdom: Thames and Hudson. 


	Graphic Design 731
Graphic Design 732
	Prescribed Textbook:
· Altstiel, T, Grow, J, Jennings, M. (2020). Advertising Creative: Strategy, Copy, and Design. 5th ed. California: SAGE Publications Inc.

Recommended Reading:
· Hegarty, J. (2017). Hegarty on Advertising: Turning Intelligence into Magic. United Kingdom: Thames and Hudson. 


	Copywriting 731
Copywriting 732
	Prescribed Textbook:
· Altstiel, T, Grow, J, Jennings, M. (2020). Advertising Creative: Strategy, Copy, and Design. 5th ed. California: SAGE Publications Inc.

Recommended Reading:
· Hegarty, J. (2017). Hegarty on Advertising: Turning Intelligence into Magic. United Kingdom: Thames and Hudson. 
 



