	Diploma in Marketing Communication 2021

	Modules YEAR 1
	Prescribed Textbooks/Recommended Reading

	Business Communication 511
Business Communication 512
	Prescribed Textbook:
Newman, A. (2017). Business Communication: In Person, In Print, Online.10th Ed. United Kingdom: Cengage Learning. 

Recommended Reading: 
Fielding, M. (2014). Effective Business Communications in Organization. 4th Ed. Cape Town: Juta & Company.


	Marketing Management 511
Marketing Management 512
	Prescribed Textbook:
Kotler, P.T and Armstrong, G. (2020). Principles of Marketing.18th Ed. USA: Pearson. 

Recommended Reading:
Cant, M.C.et. (2021).Marketing Management: A South African Perspective.4th. South Africa: Juta and Co.


	Information Systems 511
Information Systems 512
	Prescribed Textbook:
Vermaat, M.E. (2018).Discovering Computers, Essentials ©2018: Digital Technology, Data, and Devices. United Kingdom: Cengage Learning. ISBN: 9781337285100 
Recommended Reading:
Vermaat, M.E.et al. (2017).Discovering Computers Enhanced Edition: Tools, Apps, Devices, and the Impact of Technology. United Kingdom: Cengage Learning.

Stair,R and Reynolds, G. (2018). Principles of Information Systems. 13th Ed. United Kingdom: Cengage Learning.

	Business Management 511
Business Management 512
	Prescribed Textbook:
J W Strydom, (2018). Principles of business management, Publisher: Cape Town, South Africa : Oxford University Press Southern Africa, ISBN 9780190723347

Recommended Reading: 
Erasmus, B. J. (2019). Introduction to Business Management. 11th Ed South Africa. USA: Oxford University Press.

	Popular Culture and
Ethics 511
Popular Culture and
Ethics 512
	Prescribed Textbook:
Storey, J.(2018). Cultural Theory and Popular Culture: An Introduction. London: Routledge.

Recommended Reading:
Rossouw, D. (2018). Business Ethics. 6th Ed. South Africa: Oxford University Press. 


	Basic Numeracy for Marketing 500
	Prescribed Textbook:
[bookmark: _GoBack]Wegner, T. (2016). Basic Mathematics, A revision Prime for Management Students. 2nd Ed. South Africa: Juta and Company.
ISBN: 9781485113836
Recommended Reading:
Willemse, I. 2015, Statistical methods and calculation skills; 4th edition; Juta

	Academic Literacy 500
   	
	Prescribed Textbook:
Beekman, L. et al. (2019). Academic Literacy. 3rd Ed. South Africa: Juta and Company.

Recommended Reading:
Pritchard, M and Sitto, K. (2018). Connect: Writing For Online Audiences.  1st Ed. South Africa: Juta Publishers.


	Modules YEAR 2
	

	Marketing Management 621
Marketing Management 622
	Prescribed Textbook:
Wiid, J. (2020). Strategic Marketing .3rd Ed. South Africa: Juta and Company. 

Recommended Reading:
Chernev, A.(2019).Strategic Marketing Management: The Framework. 10th Ed. United States: Cerebellum Press.

	Business Management 621
Business Management 622
	Prescribed Textbook:
Smit, P. (2020). Management Principles: A Contemporary Edition for Africa .7th Ed. South Africa: Juta and Company.
Recommended Reading:
Van Aard, I. 2014. Entrepreneurship and new venture management. 5th ed. ABC Press, Cape Town. ISBN: 9780199054022

	Digital Marketing 621
Digital Marketing 622
	Prescribed Textbook:
Chaffey, D. & Chadwick, E. F. (2019). Digital Marketing Strategy, Implementation & Practice. 7th Ed. USA: Pearson.

Recommended Reading:
Chaffey, D. & Smith, P.R. (2017).Digital Marketing Excellence: Planning, Optimizing and Integrating Online Marketing .5th Ed. New York: Routledge. 

Waite, K and Vega, R. P. (2018). Essentials of Digital Marketing.   United States: Goodfellow Publisher.

Pritchard, M and Sitto, K. 2018. Connect: Writing For Online Audiences.  1st Ed. South Africa: Juta Publishers.


	Consumer Behaviour 621
Consumer Behaviour 622
	Prescribed Textbook:
S. Brijball Parumasur and Roberts-Lombard, M. (2017). Consumer Behaviour.4th Ed. South Africa: Juta.

Recommended Reading:
Hoyer,W. et al.(2018). Consumer Behavior.7th Ed. United States: Cengage Learning.


	Marketing Research 621
Marketing Research 621
	Prescribed Textbook
Wiid, J. (2020). Marketing Research .4th Ed. South Africa: Juta Publishers. 

Recommended Reading:
Bryman, A. (2018). Business Research Methods .5th Ed. South Africa: Oxford University Press. 

Burns, A. (2016). Marketing Research.8th Global Ed. United States: Pearson.


	Marketing Communication 621
Marketing Communication 622
	Prescribed Textbooks
Van Heerden, N., Mulder, D and Sephapho, C.M.(2019). Integrated Marketing Communication.  4th Ed. South Africa: Van Schaik Publishers. ISBN: 9780627033339

Koekemoer, L. ed. (2019). Marketing Communication: An Integrated Approach. 2nd Ed. Juta: Cape Town, South Africa. 

Recommended Reading:
Belch, G.E and Belch, M.E. (2017).Advertising And Promotion: Integrated Marketing Communications Perspective.11th Ed. United States: Mcgraw-Hill.

Du Plessis,F., Van Heerden, N and Cook, G.(2017). Integrated Marketing Communication.  3rd Ed. South Africa: Van Schaik Publishers.


	Modules YEAR 3
	

	Marketing
Management 631
Marketing
Management 632
	Prescribed Textbooks
Kotler, P.et al.(2016). Framework for Marketing Management. 6th Ed. United Kingdom: Pearson.

Recommended Reading:
Cant, M.C.et. (2021). Marketing Management: A South African Perspective.4th. South Africa: Juta and Co.

Wiid, J. (2020). Strategic Marketing .3rd Ed. South Africa: Juta and Company. 


	Digital Marketing 631
Digital Marketing 632
	Prescribed Textbooks
Chaffey, D. 2018. Digital Marketing Excellence. Planning, Optimizing and Integrating Online Marketing. 6th Ed. Routledge.
Recommended Reading:
Bain, D. (2017). Digital Marketing in 2017.United States: CreateSpace. ISBN: 9781540729996

Waite, K and Vega, R. P. (2018). Essentials of Digital Marketing.   United States: Goodfellow Publisher

Pritchard, M and Sitto, K. 2018. Connect: Writing For Online Audiences.   South Africa: Juta Publishers.


	Brand Management 631
Brand Management 632

	Prescribed Textbooks:
Keller, K.L and Swaminathan, V.(2020).Strategic Brand Management: Building, Measuring, and Managing Brand Equity.5th Ed. United Kingdom: Pearson.

Recommended Reading:
Rosenbaum-Elliott, R., Percy, L and Pervan,S.(2018). Strategic Brand Management. 4th Ed. United Kingdom: Oxford University Press. 

Klopper, H.B and North, E. (2016). Brand Management.South Africa: Pearson Education.


	Account 
Management 631
Account
Management 632
	Prescribed Textbooks
G Blokdyk, Strategic Account Management A Complete Guide - 2019 Edition 
Recommended Reading:
The Art of Client Service: The Classic Guide, Updated for Today's Marketers and Advertisers, 2016, 3rd Edition. ISBN: 978-1-119-22782-3.

Sherman-Sperry Reese; The Seven Keys to Managing Strategic Accounts, 3rd Edition.

Wiley, 2014. Handbook of Strategic Account Management, edited by Diana Woodburn and Kevin Wilson

	[bookmark: _Hlk56613068]Media Planning & Buying 600
	Prescribed Textbooks:
AMASA.( 2017). The Nuts ‘n Bolts of Media Planning: A comprehensive industry guide. ISBN: 9780620506809                  

Recommended Reading:
Straubhaar,T., Larose,R and Davenport,L.(2018).Media Now : Understanding Media, Culture, and Technology.10th Ed. United States: Cengage Learning.




