Prescribed & Recommended Textbooks BA Marketing Communication 
	YEAR 1
Business Communication 511 & 512
	Prescribed Textbook

	
	Newman, A. 2017. Business Communication: In Person, In Print, Online.10th Ed. United Kingdom: Cengage Learning. ISBN: 9781305500648

	
	 

	
	Recommended Reading:

	
	Fielding, M.2014. Effective Business Communications in Organization. 4th Ed. South Africa: Juta Publishers.

	
	 

	Marketing Management 511 & 512
	Prescribed Textbook

	
	Kotler, P.T and Armstrong, G. (2020). Principles of Marketing.18th Ed. USA: Pearson. . 

	
	 

	
	Recommended Reading:

	
	Cant, M.C.et. (2021).Marketing Management: A South African Perspective.4th. South Africa: Juta and Co.


	
	 

	Market Research 511 & 512
	Prescribed Textbook

	
	Burns, A. 2016. Marketing Research.8th Global Ed. United States: Pearson.

	
	 

	
	Recommended Reading:

	
	Bryman, A. 2015. Business Research Methods .4th Ed. South Africa: Oxford University Press. 

	
	 

	
	Wiid, J. (2020). Marketing Research .4th Ed. South Africa: Juta Publishers. 

Bryman, A. (2018). Business Research Methods .5th Ed. South Africa: Oxford University Press. 


	
	 

	Business Management 511 & 512
	Prescribed Textbook:

	
	Strydom, J. 2017. Principles of Business Management. 3rd  ed. Cape Town: Oxford University

	
	 

	
	Recommended Reading: 

	
	Erasmus, B. J. (2019). Introduction to Business Management. 11th Ed South Africa. USA: Oxford University Press.


	
	 

	Information Systems 511 & 512
	Prescribed Textbook

	
	 Misty E. Vermaat Susan L. Sebok Steven M. Freund Jennifer T. Campbell Mark Frydenberg, 2017. Discovering Computers Enhanced @2017: Tools, Apps, Devices, and the Impact of Technology. United States: Cengage Learning. ISBN-13: 978-1-305-65745-8

	
	 

	
	Recommended Reading:

	
	Vermaat, M.E.2018.Discovering Computers, Essentials ©2018: Digital Technology, Data, and Devices. 1st Ed. United Kingdom: Cengage Learning. ISBN: 9781337285100

	
	 

	
	Stair,R and Reynolds, G. 2018. Principles of Information Systems. 13th Ed. United Kingdom: Cengage Learning.

	
	 

	Fundamentals of Accounting 500
	Prescribed Textbooks

	
	 

	
	Arendse,R and Muriro,E. 2019. Fundamental Accounting.8th ed. South Africa: Juta Publishers.

	
	 

	
	Recommended Reading:

	
	Scott, D. 2019.About Financial Accounting Volume 1. 7th Ed. South Africa: LexisNexis Publishers. 

	
	ISBN: 9780639003658

	
	 

	
	Scott, D.2019.About Financial Accounting Volume 2. 7th Ed. South Africa: LexisNexis Publishers. 

	
	ISBN: 9780639003672 

	Presentation and Writing Skills  500
	
Prescribed Textbooks

	
	Tierney, R. 2015. The Introverted Presenter: Ten Steps for Preparing and Delivering Successful Presentations.1st Ed. Switzerland: Springer International Publishing.

	
	https://link.springer.com/book/10.1007/978-1-4842-1088-8 

	
	 

	YEAR 2
Marketing Management 621 & 622
	Prescribed Textbooks

	
	Wiid, J. (2020). Strategic Marketing .3rd Ed. South Africa: Juta and Company. 

	
	 

	
	Recommended Reading:

	
	Chernev, A.(2019).Strategic Marketing Management: The Framework. 10th Ed. United States: Cerebellum Press.

	Marketing  Communications 621 & 622
	Prescribed Textbooks

	
	Van Heerden, N., Mulder, D and Sephapho, C.M.(2019). Integrated Marketing Communication.  4th Ed. South Africa: Van Schaik Publishers. ISBN: 9780627033339


	
	

	
	Koekemoer, L. ed. (2019). Marketing Communication: An Integrated Approach. 2nd Ed. Juta: Cape Town, South Africa. 


	
	 

	
	Recommended Reading

	
	Belch, G.E and Belch, M.E.2017.Advertising And Promotion: Integrated Marketing Communications Perspective.11th Ed. United States: Mcgraw-Hill.

	Consumer Behaviour 621 & 622
	Prescribed Textbooks

	
	Lombard, M & Parumasur, S. 2018. Consumer Behaviour. 4th ed. South Africa: Juta

	
	 

	
	Recommended Reading:

	
	Schiffman, L.G. & Kanuk, L.L.  2018. Consumer Behaviour. 10th edition; New Jersey: Pearson Prentice Hall.

	
	 

	
	Hoyer,W. et al.2018. Consumer Behavior.7th Ed. United States: Cengage Learning.

	
	 

	
	

	
	 

	Digital Marketing 621 & 622
	Prescribed Textbooks

	
	Waite, K and Vega, R. P. 2018. Essentials of Digital Marketing. 1st Ed.  United States: Goodfellow Publisher. 

	
	 

	
	Recommended Reading
Chaffey, D. & Chadwick, E. F. (2019). Digital Marketing Strategy, Implementation & Practice. 7th Ed. USA: Pearson.


	
	Pritchard, M and Sitto, K. 2018. Connect: Writing For Online Audiences. 1st Ed. South Africa: Juta Publishers.

	
	 

	
	C. Bothma, M. Gopaul. E-Marketing in the South African context (Paperback) –covers insight into the e-world, websites, Search Engine Marketing and Search engine optimisation and online selling. 



	Business Ethics 621 & 622
	Prescribed Textbooks:

	
	Carroll, A., Brown, J and Buchholtz, D. 2018. Business & Society: Ethics, Sustainability & Stakeholder Management. 10th Ed. United States: Cengage Learning.

	
	 

	
	Recommended Reading:

	
	Rossouw, D.2014.Business Ethics.5th Ed. South Africa: Oxford University Press.
Patrick E. Murphy; Gene R. Laczniak; Fiona Harris: 2017. 2nd Ed. Ethics in Marketing
M. Mckinly: Ethics in Marketing and Communications: Towards a Global Perspective


	
	 

	Statistics for Marketers 600
	Prescribed Textbooks

	
	Wegner, T. (2020). Applied Business Statistics: Methods & Excel-Based Applications. 5th Ed. South Africa: Juta & Company. 

Recommended Reading:
Trevor Wegner. 2014. Basic Mathematics, A revision Prime for Management Students, 2nd ed, Juta and company ltd.

	
	 

	Advertising Production 600
	Prescribed Textbooks:
Altstiel, T, Grow, J & Jennings, M. 2020. Advertising Creative: Strategy, Copy and Desin. 5th Ed. SAGE Publications

Recommended Textbooks:
Barry, P. 2015. The Advertising Concept book. 3rd ed. London: Thames & Hudson

Belch, G.E and Belch, M.E.(2021).Advertising And Promotion: Integrated Marketing Communications Perspective.12th Ed. United States: Mcgraw-Hill.



	YEAR 3
Marketing and Advertising Planning Process 731 & 732
	Prescribed Textbooks

	
	Kotler, P.et al.2016. Framework for Marketing Management.6th Ed.United Kingdom: Pearson.

	
	 

	
	Recommended Reading:

	
	Solomon, R.M.et al. (2019).  Marketing: Real People, Real Choices, Global Edition. 9th Ed. United Kingdom: Pearson Education. 


	
	

	
	 

	Campaign Activations 731 & 732
	Prescribed  Textbooks:

	
	Davis, D. 2016. Creative Strategy and the Business of Design. How Books:USA


	
	 Recommended Reading

	
	Barry, P. 2015. The Advertising Concept book. 3rd ed. London: Thames & Hudson

	
	Van Aardt, I. & Bezuidenhout, S. 2014. Entrepreneurship and New Venture Management. 5ed.  Cape Town: Oxford University Press.

	
	 

	Digital Marketing 731 & 732
	Prescribed Textbooks

	
	Chaffy, D. & Smith, P.R. (2017).Digital Marketing Excellence: Planning, Optimizing and Integrating Online Marketing .5th Ed. New York: Routledge.

	
	 

	
	Recommended Reading

	
	Bain, D. 2017. Digital Marketing in 2017. 1st Ed. United States: CreateSpace. ISBN: 9781540729996

Waite, K and Vega, R. P. (2018). Essentials of Digital Marketing.   United States: Goodfellow Publisher

Pritchard, M and Sitto, K. 2018. Connect: Writing For Online Audiences.   South Africa: Juta Publishers.


	Brand Management 700
	Prescribed Textbooks:

	
	Keller, K.L and Swaminathan,V.2020.Strategic Brand Management: Building, Measuring, and Managing Brand Equity.5th Ed. United Kingdom: Pearson.

	
	 

	
	Recommended Reading:

	
	Rosenbaum-Elliott , R., Percy, L and Pervan,S.2018. Strategic Brand Management. 4th Ed. United Kingdom: Oxford University Press. ISBN: 9780198797807

	
	 

	
	Klopper, H.B and North, E. 2016. Brand Management.1st Ed. South Africa: Pearson Education.

	
	 

	International Marketing 700
	Prescribed Textbooks:

	
	Keegan, J.W and Green, M.C. (2020). Global Marketing.10th Global Ed. Pearson Education. 


	
	

	
	Recommended Reading:

	
	
Solomon, R.M.et al.(2019).  Marketing: Real People, Real Choices, Global Edition. 9th Ed. United Kingdom: Pearson Education. 


	
	 

	Media Management 700
	Prescribed Textbooks:
AMASA, 2017. The Nuts ‘n Bolts of Media Planning: A comprehensive industry guide
Recommended Reading:
Keller, K. L., Parameswaran, A. M. G. & Jacob, I. 2015. Strategic Brand Management. Building, Measuring, and Managing Brand Equity. 4ed. India: Pearson

Straubhaar,T., Larose,R and Davenport,L.(2018).Media Now : Understanding Media, Culture, and Technology.10th Ed. United States: Cengage Learning.





